Event title Date of engagement Description Target audience Purpose Number of Top 3-5 key themes |Notable quotes or stories
participants or takeaways
The purpose of this
engagement was to
gather feedback
about youth
Families bringing retention and more activities and
their children to the |recruitment, attractions, more
Joining or facilitating Back2School event |neighborhood and options for youth
Community planned workshops, to receive free housing stability, and teens, lower
Fellowship community pop-up shoes and and transportation housing costs and
Back2School 7-Aug-26|events, or town halls backpacks. and connectivity. 20 |fair pay N/A

Uptown Ministry
Center Back to
School

Senior Fair

8-Aug-26

14-Aug-26

Joining or facilitating
planned workshops,
community pop-up

events, or town halls

Joining or facilitating
planned workshops,
community pop-up

events, or town halls

Youth and Families

Senior Citizens

To gain input from
youth and families.

Gather feedback on
transportation and
mobility, arts and
culture, and recipe
for a healthy MHC.

There was not a lot
of discussion
questions
presented. The
worksheet didn’t
really create
discussion items.

4

[63]

70 NA

Accessibility (some of
the activities/materials
were ableist or could
pose issues for
someone with
disabilities)




Reentry Fair

15-Aug-26

Joining or facilitating
planned workshops,
community pop-up

events, or town halls

Individuals and
families attending
the Re-Entry Health
& Job Fair,
particularly people
seeking
employment,
community
resources, and
support related to
successful re-entry.

To engage
attendees at the Re-
Entry Health & Job
Fair in the Our MHC
Vision 2050 process
and gather input
about employment
opportunities,
career aspirations,
barriers to good
jobs, transportation
needs, and
community
collaboration.

35

represented a broad
age range,
approximately
10-74 years old,
and came from
communities
throughout
Martinsville and
Henry County,
including
Martinsville,
Collinsville, Axton,
Ridgeway, Bassett,
Horsepasture,
Chatham Heights,
and others. The
group included both
long-term residents
and people newer
to the area,
providing
perspectives across
different ages,
communities, and
lengths of
residency.




Community
partners and
stakeholders
participating in the

To introduce
attendees at the
Henry County
Community Health
Assessment
luncheon to the Our
MHC Vision 2050
process, collect
feedback through
the provided
engagement sheets,
and listen to the
discussion and

Attendees were
primarily
professionals and
community
stakeholders
representing
organizations
involved in health,
human services, and
community
development in
Henry County.
Because this was a
stakeholder
luncheon rather
than a public
community event,
the group was less
demographically
broad than other

Joining or facilitating Henry County findings related to engagements and
planned workshops, Community Health |community health represented
community pop-up Assessment needs and priorities primarily working-
Healthy MHC 20-Aug-26 |events, or town halls luncheon. in Henry County. 20|age adults.
gather feedback on
youth retention and
recruitment,
housing and
neighborhood
stability,
Joining or facilitating transportation and
planned workshops, connectivity, arts
community pop-up Those attending the |and culture, and
TGIF Concert Series 21-Aug-26|events, or town halls TGIF Concert series |MHC report card 15/NA




Smith River Fest

Envision Health
Chamber of
Commerce

Joining or facilitating
planned workshops,
community pop-up events,

22-Aug-26 or town halls

27-Aug-26

Joining or facilitating
planned workshops,
community pop-up

events, or town halls

Attendees of the
Smith River Fest

those who support
recovery, and local
business persons

To gather community
feedback on the phase
2 materials,
specifically the Jobs
board, the
Outdoor/Nature
board, and the report
card.

To gain perspective
of those who work
in the recovery field
as well as local
businesses

1. People that know
about the Our MHC
Project are excited to
participate, and
excited for new
questions if they note
that they had
previously
participated.
2. The job board is
difficult for some
people to grasp.
3. The portrait
oriented posters do
not fit on the tables
that we use; prefer
landscape orientation
30 if possible.
We need a greater
diversity of the
types of jobs that
are available in the
community as well
as more activities
for both youth and
adults.
Young people need
to be taught more
about
20|entrepreneurship.

Lots of people new(ish) to
the area were excited for
the opportunity to share
their positive thoughts!

Many working in the
recovery field at
Envision were once in
recovery their self.




Ground Floor Pop Up

27-Aug-26

Joining or facilitating
planned workshops,
community pop-up

events, or town halls

Ground Floor
Coffee Shop
customers and
other community
members who
stopped in during
the pop-up,
providing an
opportunity to
engage residents in
a casual, everyday
community setting.

To provide an
informal, accessible
opportunity for
community
members to learn
about Our MHC
Vision 2050 and
share their ideas,
experiences, and
priorities for the
future of
Martinsville and
Henry County in a
casual community
setting.

30

Participants
included a mix of
adults of different
ages who were
customers or
visitors at Ground
Floor Coffee Shop
during the pop-up.
The casual setting
allowed
engagement with
people who may
not have specifically
sought out a Vision
2050 event but
were willing to
participate while
already spending
time in a local
community space.




Joining or facilitating

Local business
owners,
professionals,
community leaders,
and Chamber

To bring the Our
MHC Vision 2050
conversation into a
local business
networking event
and gather input
from business
owners and
professionals about
what they would
like to see for the

Participants were
primarily working-
age adults
representing a
variety of
businesses,
industries, and
professional roles in
Martinsville and
Henry County. The
group included
business owners,
employees,
nonprofit and
community
representatives, and
other local
professionals,
providing
perspectives from
people who are
actively involved in

planned workshops, members attending |future of the area’s business
community pop-up Business After Martinsville and and civic
Business After Hours 27-Aug-26 |events, or town halls Hours. Henry County. 35|community.
Gather feedback
from patrons of
Scuffle Hill Brewing
about youth
retention and
recruitment, We didn’t have a ton of
housing and engagement in terms of
neighborhood numbers, but this was
stability, quality. The people
Joining or facilitating transportation and talking with us were
planned workshops, Scuffle Hill connectivity, MHC truly interested and
community pop-up Anniversary Report Card, and happy to share their
Factory Roast 28-Aug-26|events, or town halls Celebration patrons |Job Board. 20|NA opinions.




Scuffle Hill Brewing

29-Aug-26

Joining or facilitating
planned workshops,
community pop-up

events, or town halls

Scuffle Hill
customers

To gather feedback
on youth retention
and recruitment,
housing and
neighborhood
stability,
transportation and
connectivity, MHC
Report Card, and
Job Board

20

NA

Direct outreach

30-Aug-26

Reaching out directly to
families

MHC residents

To reach out to
people who live in
areas where pop-
ups aren't usually
happening or people
who | know have
busy lives and don't
have time to join
events.

16

More activities for
kids are needed.
More elderly
supports are
needed.

More assistance for
the middle class is
needed.

Renovate the
unused buildings.
Bassett really needs
something up their
way. 30 minutes
justtogettoa
grocery store, over
an hour to get to
retail.

Several commented
that they don't
understand why the
pool was taken out
of the Collinsville
YMCA

Lets take all the
abandoned buildings,
fix em up and make a
Halloween Town!!

An 18 year old resident
pointed out that due to
the lack of retail, that
most of the time they
don't have the ability to
even drive to
Greensboro, Roanoke,
etc, so they order
online, which takes
money not just away
from our locality, but
also its neighbors, the
region and sometimes
our country as a whole.




Food Pantry

31-Aug-26

Joining or facilitating
planned workshops,
community pop-up

events, or town halls

Nutrition insecure
individuals

To gain perspective
from pantry clients.

10

More is needed for
youth activities.
People want their
neighborhoods to
be quiet and
peaceful.

Public
transportation is
definitely needed.




